P&C insurers lean into the future with

advanced analytics and technology
2017/2018 Advanced Analytics and the Future Survey

How are insurers using advanced analytics and new technology
to transform business operations and enhance customer experiences?

Future uses of advanced analytics to elevate customer focus
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Cloud-based environments and Hadoop

Regardless of size, insurers are actively exploring technology to manage big data
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Telematics’ future impact on insurance is real
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